Advertising Essay

Intermediate Writing
Name



Title




Date

On Time: Y  N
Assignment: Examine advertising for insensitive language and strategies advertisers use to grab consumers’ attention
	
	Ranking
	Areas of Focus

“+” = exceptional;  “(” = needs attention

	
	Low                                   High
	

	Assignment Purpose/ Specifications
	1
	2
	3
	4
	5
	__.Answer/address the question

__ Use examples from the ad to support arguement

__ Use examples from life (personal or others) to support answer

__ Final draft has at least 5 paragraphs (Introduction, 3 body paragraphs, and a conclusion)

	Presentation
	1
	2
	3
	4
	5
	__ Includes name, date, period, and name of assignment

__ Legible

	Ideas
	1
	2
	3
	4
	5
	__ Theme/purpose of essay

__ Details and examples used to enrich and support

__ Other:



	Organization


	1
	2
	3
	4
	5
	__ Opening/Introduction

__ Logical/smooth/purposeful flow of ideas

__ Paragraphs development

__ Transitions between paragraphs

__ Close/Summary

__  Aligned and unified (stick to main message; no tangents)

__ Other:



	Sentence Fluency
	1
	2
	3
	4
	5
	__ Complete sentences

__ Variety of sentence lengths

__ Sentences flow smoothly (transitions used as needed)

__ Other:



	Conventions
	1
	2
	3
	4
	5
	__ Proof-read and edited; Virtually error-free (3errors or less per 100 words)

__ Paragraph breaks

__ End punctuation

__ Internal punctuation

__ Quoted material from story cited correctly

__ Other:



	Overall Effect
	1
	2
	3
	4
	5
	A = Ratings of 5s and no more than three 4s

B = Ratings of 3s, 4s, and 5s

C = (Ratings of 2s, 3s, and 4s—NO 1s)

Any area scoring a “1” must be reworked.

	GRADE
	
	


